
A B A  CONSIDERS RADIO CODES OF PRACTICE

T
he ABA is assessing new  codes 
o f p ractice w hich have been  
developed by the com m ercial 
radio industry.

The Broadcasting Services Act 1992 
requires com m ercial and com m unity  
broadcasters to  develop cod es, relating  
to  program m ing m atters, w hich w ill re
place m ost ABA broadcasting standards.

Only in the areas o f Australian content 
on television and children’s television  
has regulation o f program  control through  
com pulsory standards been  retained.

The Federation of Australian Radio 
B roadcasters (FA RB) presented the cod es 
and a detailed subm ission supporting  
their registration to  the ABA on  10 M arch 
1993, after consulting w ith the public, the 
m usic industry and the ABA.

The cod es co v er new s and current 
affairs program s, advertising, program s 
unsuitable for broadcast, a  new  com 
plaints handling p rocess and Australian  
m usic (w ith  the excep tion  o f this last 
code, FARB’s cod es are substantially based  
on ABA radio program  standards).

The ABA is assessing the cod es against 
three criteria for registration and exp ects 
to  com plete its consideration by April.

The ABA m ust register a  cod e if:
• it provides appropriate com m unity 

safeguards,
• it is endorsed by a m ajority o f service

providers in that section o f the indus
try and

• m em bers of the public have been  
given adequate opportunity to  com 
m ent.

FARB initiated a public consultation  
p rocess w hich involved a  schedule o f on- 
air announcem ents by all m em ber sta
tions over the period 16 N ovem ber to 4  
D ecem ber 1992.

M em bers o f the public w ho responded  
to these advertisem ents w ere provided  
w ith cop ies o f the draft cod es and invited  
to com m ent on  them . FARB sent out on  
request 27 6  copies o f the draft cod es, 
received 2 0  w ritten com m ents in re
sponse, w rote to  all subm itters and ad
dressed their com m ents and con cern s.

FARB has given the ABA cop ies o f all 
subm issions received  and a rationale of 
FARB’s accep tan ce o r rejection of the 
points m ade.

The Australian M usic Code has been  
under developm ent for over 12 m onths 
and has involved consultation w ith the 
Australian R ecord Industry A ssociation  
(ARIA), AUSMUSIC, the Australian M usic 
Publishers’ A ssociation, the M usicians’ 
Union and the M edia Entertainm ent and  
Arts Alliance.

FARB h as estab lished  th e A ustralian  
M u sic  P e rfo r m a n c e  C o m m itte e  
(AM PCO M ), com p osed  o f rad io and

A B A  INFORMATION GUIDES

T
he ABA has issued new  inform a
tion guides on  pay TV and nar
row casting services.

T h e guides are designed to help p eo
ple understand the regulatory aspects of 
new  opportunities in Australian broad
casting,’ said ABA Chairm an, Mr Brian  
Johns.

The tw o free guides co v er subscrip
tion television broadcasting services (pay  
TV) and class licences (narrow casting).

The Guide to Subscription Television 
Broadcasting Services contains a  sum 
m ary o f the m ost im portant features of 
subscription television, including relevant 
legislation, conditions w hich apply to  
both satellite and non-satellite subscrip

tion television services, and the existing  
draft pay TV Australian dram a guidelines.

This guide highlights program m ing  
requirem ents for these services and the 
im portance o f developing cod es o f p rac
tice w hich cover program  content.

N arrow casting services are described  
under the Broadcasting Services Act 1992 
as class licence services, and are dealt 
with in the Guide to Service Providers 
Under Class Licences w hich replaces an  
earlier edition issued by the ABA on  19 
O ctober 1992.

This guide includes general inform a
tion about each  of the five categories of 
class licence: subscription radio broad
casting services; subscription radio nar

m u sic industry rep resen tatives, to  m oni
to r th e  o p eratio n  o f th e co d es and to  
re v ie w  th e  co d e  an d  reco m m en d  
ch an g es as n ecessary .

W hat happens if codes o f practice 
submitted to the ABA for registration 
are not acceptable?

If no cod e o f p ractice has been  devel
op ed  in a  p articular area, o r if a  cod e does 
n ot provide appropriate com m unity safe
guards, the ABA m ay develop a  program  
standard.

U n d er th e  A ct’s transitional provi
sion s, th e ABA h as p reserved  A ustral
ian  B ro ad castin g  T rib u nal p ro g ram  
stan d ard s for tw o  years o r until th e ABA  
reg isters a  relev an t co d e  o f  p ractice .

W hat about codes o f practice for 
the com m ercial television industry 
and for community broadcasters?

T he television industry’s cod es o f prac
tice are currently under developm ent 
through FACTS (Federation  o f Com m er
cial T elevision Stations), w hile cod es for 
com m unity broadcasters are being de
veloped by the CBAA (Com m unity Broad
casting A ssociation o f A ustralia).

C opies o f the final draft cod es are 
available from  FARB (0 2 ) 9 0 6  5944  and its 
subm ission in support o f registration m ay 
be view ed a t all ABA offices.
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row casting services; subscription televi
sion  narrow casting services; op en  nar
row casting radio services; and op en  nar
row casting television services.

T he guides provide general inform a
tion, are n ot intended to  be a substitute 
for legal advice and m ay be updated.

If your interest is in new  television  
services, you m ay require both guides. If 
you r interest is in radio services, you 
n eed  only obtain the class licences guide. 
This inform ation d oes not relate to com 
m unity o r com m ercial licences.

F o r cop ies o f either guide, con tact 
M ichael H arrington on  (0 2 ) 9 5 9  7811.
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