
casting, Fox Television and BSkyB - a 
huge library of films and television, and 
on the technology side, it has the 
world’s leading encryption system 
through News Datacom.

The Asia-Pacific region is a vital 
component of News Corporation’s glo
bal strategy. After all, it comprises the 
world’s largest potential television au
dience which will continue to grow 
and become more affluent. Together, 
the pan-Asian experience of STAR TV 
and the global strength of Newscorp 
will provide this audience with the best 
television information and entertain
ment our industry has to offer

You have a lot to get through over 
the next three days with contributions 
from many distinguished people in 
broadcasting, so I’ll quickly summa
rise:
- The growth of satellite and cable 

television in the Asia-Pacific region 
has been tremendous, and there are 
no grounds for pessimism for the 
future. But I emphasise the respon
sibilities of recognising the diverse 
cultures in the region.

- We are on the cusp of a technologi
cal revolution and if broadcasters 
provide quality programming and 
choice, the advantages for the con
sumer will be enormous.
Although a number of competitors 
are now beginning to enter the 
market, STAR TV continues to be 
the first satellite broadcaster in the 
region and we aim to be the best.

- Thank you for inviting me to the 
conference, it was an honour for 
STAR TV to be asked and if any of 
you have any questions I well be 
delighted to answer them.

REVIEW

A  review  of T he Economics of F ilm  an d  T elevision  in 
A u s tr a lia  by Sim on  M olloy  an d  Barry Burgan , T he South  
A u s tr a lia n  Cen tr e  for Economic Stu d ie s ; published  by th e  
A u s tr a lia n  F ilm  Com m ission  1993.

by  Pa u l  M yers, Head  of 
In d u str y  A nalysis

This is an extensive and contem
porary study that explores the 
reasons for the current structure 
of the Australian film industry. 

It consists of more than 100 pages of 
discussion and statistics on production, 
distribution and exhibition that weaves 
together an integrated structure of what 
are often treated as separate fields. The 
study is intended to raise issues for 
discussion and does not provide a pro
posal for where action should be taken.

Chapter one provides an introduc
tion and canvases some of the major 
issues. It concludes that the film and 
television industries should be treated 
as the one industry for the purpose of 
analysis, that is, the market for their 
output should be considered a market 
for audio-visual product. Through this 
position the study focuses on the sub
stitutability between different forms that 
has been so important in understanding 
structural change. It concludes that copy
right is pivotal to the operation of 
markets for audio-visual product be
cause of the low marginal cost associ
ated with producing additional copies 
of a film or additional screenings after 
the initial production of the film. New 
delivery technologies will force rapid 
structural change on the industry. This 
is something that is being contemplated 
with the introduction of pay TV and is 
being considered by a range of govern
ment policy reviews. Finally, it is- ar
gued that the dichotomy in policy de
bate over economic and non-economic 
arguments for intervention is not sus
tainable and that most arguments that 
refer to cultural objectives can be dealt 
with inside an economic framework.

Chapter two covers the international 
context. It contains a summary of the 
local production measures used by the

Paul Myers

US, European countries and Japan. It 
concludes that there are significant bar
riers to entry for Australian producers, 
including limited access to distribution 
and language and cultural barriers. Co
productions are seen as one way of 
building strategic alliances that will 
ensure access to other markets. How
ever there is still a long way to go as the 
Australian balance of trade shows im
ports of $437m compared to exports of 
$65m in 1991-92 leaving net imports of 
$372m in this area.

An export orientation for film policy 
is clearly reflected in this chapter. The 
ongoing need for measures such as 
content requirements and finance that 
counter the protectionism of other mar
kets is implicit. Though the conclusion 
is ambivalent about the effects of re
moving such measures, the report al
ludes to the need for the Australian 
industry to be more competitive with 
other national industries.

Returning to the domestic market, 
chapter three briefly discusses the na-

continued on p. 16
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A B A  LICENSES 80 NEW TOURIST INFORMATION SERVICES

T
ourists around Australia could  
soon be tuning in to 8 0  new  low  
p ow er radio services which will 
provide local information about sightsee
ing, restaurants and accom m odation.

The ABA has issued 6 9  transmitter 
licences for tourist information services 
throughout Australia since the Broadcast
ing Services Act took effect o n  5 O ctober 
1992. Another 11 licences w ere issued 
under the (previous) Broadcasting Act.

Low pow er services provide localised 
information such as tourist radio, parking 
advice for outdoors public events and  
com m entary at sporting fixtures.

The services are licensed to use trans
mitters with a  coverage o f less than tw o  
kilometres in urban areas and up to ten  
kilometres in rural areas, w here there is 
less chance o f  interference.

Low  pow er services are generally li
censed for 12 months. Licences cost 
betw een $28 and $139, depending o n  the 
strength o f  the transmitter being used.

T his honours our com m itm ent made 
in D ecem ber last year to licence low  
p ow er information services quickly,’ said 
Mr Colin Knowles, ABA Director o f Plan
ning.

T h e  B roadcasting Services Act 1992 
has allowed far m ore streamlined ar
rangements w hen licensing information  
services, particularly low  pow ered serv
ices,’ h e said.

L icences h ave b e e n  issued in e a ch  
state and territory (se e  b elo w ). C ontact 
details for business op erators in y ou r  
area are  available from  th e ABA.

licences have been issued in:

NSW
Albury, Bathurst, Broken Hill, Cessnock, 
Coffs Harbour, Goulbum, Katoom ba, 
K iam a, M erim b ula, M u rw illu m b ah  
(Terranora), Murwillumbah (Sleepy Hol
low ), Narrabri, Port Macquarie, Rich
mond, Tam worth Taree, W agga W agga. 
ACT
Canberra.
VIC
Ararat, Ballarat, Bellarine, Bright, Cobram, 
Echuca, Euroa, Hastings, M omington, 
Nagambie, Rutherglen, Seymour, Shep- 
parton, Wangaratta, Yarraw onga.
QLD
B a b in d a , B u n d a b e rg , C a lo u n d ra , 
Daintree, El Arish, Hervey Bay, Ingham, 
Innisfail, Ivory Rock, Mackay, Malanda, 
Maryborough, Mount Isa, Prosperine, 
Sippy Downs, Yandina.
SA
B arossa Valley, B ord ertow n , Burra, 
Glenelg, Hahndorf, Innis, Murray Bridge, 
Penola.
WA
Albany, Broom e, Carnarvon, Dongara, 
Exmouth, Geraldton, Geraldton North, 
Kalgoorlie, Norseman, Shark Bay.
NT
Alice Springs, Litchfield Park, Tennant 
Creek.
TAS
Hobart.

The ABA opened up new  business 
opportunities for low  pow er information 
services throughout Australia by releas

ing spectrum  in the FM radio broadcast
ing band on  1 D ecem ber 1992.

Five channels w ere released on  an  
interim basis until 31 January 1994. Their 
allocation will be reviewed after the 
ABA’s detailed planning of the FM radio 
bands.

Technical conditions which apply to 
the use o f low p ow er channels are avail
able from the ABA. It is up to  operators 
to  satisfy these conditions and avoid 
interference to other services.

Application forms and information 
about technical conditions are available 
from  Ann Bourne (0 6 ) 2 56  2835  or  
M argaret W attam  (0 6 ) 256  2836, ABA 
Canberra.

H O W  W IL L  LOW  POW ER SERVICES 
BE R EG U LA TED ?

These services are classified as open  
narrow casting under the class licence 
system, w hich has been established to  
facilitate the em ergence of a range of 
educational, business, ethnic, professional 
and other services. The system operates 
under the new  w hich took effect from  
O ctober last year.

Services under class licences are able 
to broadcast ads subject to any applicable 
conditions and can  be required to ob 
serve licence conditions and cod es of 
practice.

If you w ould like further information, 
the ABA has available a free G uide fo r  
Service Providers under Class Licences.

NEW A B A  DEPUTY 
CHAIRMAN

Mr Peter W ebb has been appointed Deputy 
Chairman of the Australian Broadcasting  
Authority for the period 1 February 1993 to 
4 O ctober 1997.

The appointment is dated 22 January  
1993.
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