
up in debates over technical formats 
and controversies aooutstandardisation. Even
tually the Federal Communications Com
mission adopted a US transmission stand
ard for digital television, and the higher
resolution widescreen images are finally 
being seen in American homes. This book 

looks at the history, the technology, the 
people and the politics behind the intro
duction of HDTV. The authors trace the 
international political and economic im
plications of Hi-Vision inJapan, politics 
and market forces in the European Union 
and the fonnation of the Grand Alliance in 
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the United States. The book also chronicles 
the evolution of other forms of advanced 
television, such as non-HD digital televi
sion (DTV) and enhanced-definition televi
sion (EDTV) systems. 

Mediamorphosis: 
understanding new media 

Roger Fidler. Thousand Oaks, 
Calif.: Pine Fo rge Press, c1997. 
ISBN 0803990863 

Mediamorphosis: understanding new 
media examines the impact of the dig
ital revolution on all communication 
media. It presents an articulated vision 
of the future of new media. The author 
identifies the dominant traits of basic 
communication forms and the major 
principles that have guided the histori
cal evolution of communication and 
applies these concepts to the onrush of 
technological and social change in jour
nalism and mass communication. Even 
though the book is about technological 
change within the human communica
tion system and contemporary media 
business, it is not a technical book. 
Roger Fidler's purpose is to demystify 
emerging media technologies as much 

ABA5'Jpdate 

as possible and to provide a structure 
for understanding their potential influ
ences in the popular forms of main
stream media- newspapers, magazines, 
television and radio. The book goes 
beyond the theory of convergence into 
its past, present and future operations 
that affect media and people. Fidler 
suggests that with the advent of the age 
of digital communication, the most val
ued characteristics of future mainstream 
media are likely to be their credibility 
and connections to the communities 
they serve. ~ 
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