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Australian cont. nt in TV 
advertisin • • 

Compliance report for 2000 

T
h e Austra li an Co nte nt in 

Advertisi ng standa rd requires at 

least 80 pe r cent of advert is ing 

time broadcast each year by commercia l 

te levision li censees, b tween the ho urs 

of 6 a.m. and midnight , to be used for 

Austra li an produced advertiseme nts . Up 

to 20 per ce nt of tota l adverti sin g 
transmissio n time (between 6 a.m. and 

midnight) is the refore ava ilable for the 

broadcast of fo re ign produce d 

adve rtisements . 

Amount of foreign advertising broadcast 

All ne two rks com p I ied with the stand

ard in 2000 w ith the amount o f fo re ign 

adve rti s ing be ing we ll be low th e 20 per 

cent maximum all owed. In 2000, fo re ign 

ad ve rtis ing averaged 7.4 per cen t of all 

adve rtis ing on the ine network , 10.6 per 

cent o n Seven and 10.5 per cent o n Te n . 

The figure for the line e two rk in 2000 

decreased s li g htly w ith the 1999 figures 

(7.7 per cent) . The percentage of fore ign 

advert iseme nts broadcast by net·works 

Seven a nd Ten inc reased s light ly from 

the ir 1999 levels (8 .8 and 9.4 pe r cent 

respecti ve ly) . 

Compliance results 

T he 2000 complia nce results fo r ne twork 

statio ns a re prese n ted in th e tab le 

togethe r with results for the two previous 

pe ri ods . 
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Seven network stations 

ATN Sydney 

HSV Melbourne 

BTQ Br isbane 

SAS Adelaide 

TVW Perth 

Seven network average 

Nine network stations 

TCN Sydney 

GTV Melbourne 

QTQ Brisbane 

Nine network average 

Ten network stations 

TEN Sydney 

ATV Melbourne 

TVQ Brisbane 

ADS Adelaide 

NEW Perth 

Ten network average 

1998 (%) 

12.7 

12 .3 

11 .3 

10.2 

9.4 

11.2 

1998 (%) 

7.6 

6.8 

6.5 

7.0 

1998 (%) 

12.2 

12 .3 

10.3 

11 .2 

9.2 

11 .0 

1999 (%) 2000 (%) 

9.9 12.0 

9.7 11 .7 

9.3 11 .0 

8.2 10.5 

7.1 7.7 

8.8 10.6 

1999 (%) 2000 (%) 

8.4 8.8 

7.8 6.6 

6.9 6.9 

7.7 7.4 

1999 (%) 2000 (%) 

10.1 11 .9 

10.8 11 .4 

8.6 10.4 

8.7 9.7 

8.7 9.3 

9.4 10.5 
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CAD commercial clearance 
information 

Most advertisements are c lass ified as 

Austra li an or fo reign by Commercials 

Acceptance Division Pty Limited (CAD) 

wh ich is wholly owned by the Federation 

of Austra li an Co mmercial Te lev isio n 

Stations (FACTS). CAD is a system for the 

p rov is i o n of r eg ul ato r y ad v ice to 

advertisers and agencies in relatio n to 

re lev isio n co mm er cial s. Advertising 

agencies submit aclvertisem nts to CAD 

for classification and are required to 

answer questions about compliance with 

the standard. They are also req uir cl to 

declare th at the information they supply 

to CAD is correct. 

CAD provides the AJ3A with in formation 

about th e numbers of Australian and 

foreign commercials clea red each yea r. 

This assists the ABA in n1onitori ng the 

Austra li an content of adverti sing. How

ever the standard regula tes advertise

ments actually broa dcast hy commercia l 

li censees rath er than the number of ad

,·ertisements cleared by CAD . This ap

proach recognises the different life-span 

of individual advertisements and the fact 

th at some advertisements may he cleared 

by CAD but never appear on television . 

CAD commercials clearance 
data 

Over the period there has been a steady 

in crease in th e number of Australian 

comn1ercials clea red by CAD , and in the 

total number of commercial s. 

In 2000 foreign advertising represented 

3.7 per cent of the total number of all 

adverti sements clea red by CAD. The 

number of foreign adverti sements cl ea reel 

increased compared with the previo us 

yea r, but there were still sli ghtl y few er 

than in 1998. 

Exempt advertisements 

Advert isements fo r impo rted cinema 

films, videos, recordings. li ve appearances 

by overseas entertainers anc.I con1munity 

se1Yice announcements arc exem pt from 

rhe sta ndard . The table sho\\'s that there 

has been a slight increase in the number 

of adverti sements in the exempt ca tegory , 

close to 1998 b ·els. 

MAY 2001 

Commercials cleared by CAD 

1998 1999 

no. no. 

Australian 36 609 38 365 

Foreign 1693 1459 

Exempt 5104 4672 

Total 43 406 44 496 

Foreign (per cent of total) 3.9% 3.3% 

Australian and foreign produced 
commercials, by type 

2000 

no. 

38 886 

1687 

5085 

45 658 

3.7% 

Type of commercial Australian produced Foreign produced 

no. no. 

New 12 538 675 

Revised 12 018 326 

Tags or minor changes 14 192 68 1 

Resubmitted (over 2 years old) 138 5 

Total 38 886 1687 

Australian and foreign commercials, by product category 

Th e to p fi ve produ ct catego ri es fo r 

Australian commercials clea red by CAD 

in 2000 are retail , th e entertainm ent 

ca tegories ( inc luding res taurants, li ve 

s h o w s :1 n cl m u s i c) , m o to r v e h i c I e 

companies. communica tion and husin('ss 

equipm ent , and travel and 

accommocla rion. 

Th e top five product ca tegori es fo r fo r

eign commercials cleared in 2000 arc 

motor veh icle companies, the entertai n

ment ca tegories, leisure ( including toys 

and sport ing goods) , retail and cosmeti cs 

man u fo ct LI rc rs. 
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