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Revised code of practice for
commercial television

The ABA has welcomed
the revised commercial
television industry code

of practice which it registered
on 1 July 2004, and which took
effect immediately.
‘Free-to-air television is an im-

portant and trusted part of most
Australian homes. The ABA and
Free TV Australia have recog-
nised this by working together
to introduce important new
community safeguards in the
revised code,’ said Ms Maddock.
The code contains new rules

requiring the disclosure of com-
mercial agreements in factual
programming, limits on the
loudness of advertisements,
specific protection for children’s
privacy in news and current
affairs reports, and tighter regu-
lation of food and beverage
advertisements to children.
PG time zones have been ex-

tended on weekends and in the
early evening. They now run
from 10 am to 8.30 pm on
weekends, and commence half
an hour earlier on weeknights,
at 7 pm. This improves choice
for viewers in the mix of pro-
gramming on offer, particularly
on weekends.
To assist parents with the in-

troduction of the new time
zones, licensees are required to

provide consumer advice for
all PG-rated films, and for other
PG programs in the new time
zones that contain material of a
strength or intensity that par-
ents of young children may not
expect. Special restrictions also
apply to program promotions
broadcast in the new time zones.
The registration of the code

concludes an extensive review
by Free TV Australia, the indus-
try group representing the com-
mercial television broadcasting
sector. Public consultation was
an important part of the review.
Free TV (then known as Com-
mercial Television Australia)
released a draft version of the
code on 9 August 2003, for
public comment. The deadline
for submissions was 19 Sep-
tember 2003, although exten-
sions were granted, and more
than one thousand,  a record
number of submissions, were
received on a range of topics.
Free TV and the ABA re-

sponded to these comments by
making a number of changes to
the code before its registration.

Process

Under section 123 of the Broad-
casting Services Act 1992 the
industry group responsible for

representing the commercial
television industry must de-
velop a code of practice appli-
cable to that industry. The code
must be developed in consulta-
tion with the ABA and take
account of any relevant research
conducted by the ABA.
Once the revised code has

been agreed, it is provided to
the ABA for inclusion on the
Register of Codes. The ABA
must register a code if it is
satisfied that the code is en-
dorsed by a majority of the
industry, provides appropriate

Copies of the code
The code, The Commercial

Television Industry Code of

Practice, is available on the ABA’s

web site at: www.aba.gov.au/tv/

content/codes/commercial/

index.htm

or from Free TV Australia.

Tel: 02 9660 2622,

Web: www.ctva.com.au

The ABA has registered the revised Commercial Television
Industry Code of Practice, developed by Free TV Australia
after consultation with the industry and the public.

community safeguards, and that
there was adequate opportu-
nity for the public to comment
on the proposed code (ss.123
(4)).
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Changes to
requirements
for
broadcasting
political
matter

The ABA has amended its
requirements for the
broadcast of political

matter to ensure the ‘required
particulars’ (or tag) are broad-
cast in the same language as
the political matter.
The change is contained in

the Guidelines for Broadcast-
ing Political Matter which are
designed to assist broadcasters,
governments, advertisers, the
general public and other inter-
ested parties in determining
what is, or is not, political mat-
ter for the purposes of the
Broadcasting Services Act.
The Act requires broadcasters

broadcasting political matter at
the request of another person
to, immediately afterwards, an-
nounce the person authorising
the broadcast, the person’s lo-
cation, and the name of every
speaker.
The requirement assists the

general public to identify broad-
casts which are political, is  not
limited  to election periods and
extends to all who request the
broadcast of political matter.
By contrast, material that deals

with political issues, most nota-
bly news and current affairs
programs, which is generally
not broadcast at the request of
another person is outside the
reach of the requirements of
the Act.

• Advertisements should not be
excessively noisy or strident,
and licensees must try to en-
sure that commercials do not
sound louder than adjacent
programming. Free TV has
prepared a technical docu-
ment, Operational Practice
Note on Audio Levels and
Loudness for Advertisements
(OP-48), in conjunction with
the advertising industry, set-
ting audio standards for tel-
evision advertisements.
Compliance with OP-48 will ,
in general, be sufficient to
satisfy the code requirements.

• Commercial arrangements to
feature or endorse a third
party’s product or services in
factual programs (that is, a
documentary, infotainment,
or current affairs program)
must be disclosed. The dis-
closure covers agreements
between a third party and the
licensee, presenter or inde-
pendent producer.

• PG time zones are extended
to 10.00 am – 8.30 pm on
weekends, and from 7.00 pm
– 8.30 pm on weeknights.
Previously, PG time zones
were limited to 7.30 pm –
8.30 pm on weekends and
weeknights, and from 8.30
am – 4.00 pm in school holi-
days (this remains un-
changed).

• To assist parents with the
introduction of the new PG
time zones, licensees are re-
quired to provide consumer
advice for all PG-rated films,
and for other PG programs in
the new time zones that con-
tain material of a strength or
intensity that parents of young
children may not expect. Spe-
cial restrictions also apply to
program promotions broad-
cast in the new PG time zones.

• Tighter measures for food
and beverage advertising to
children. Food and beverage
advertisements directed at
children should not encour-
age or promote an inactive
lifestyle or unhealthy eating
and drinking habits. The Aus-
tralian Association of National
Advertisers voluntary Code
for Advertising to Children is
also included as an appen-
dix.

• A new children’s privacy
clause for news and current
affairs reporting. Licensees
must now exercise special
care before using material
relating to a child’s personal
or private affairs when broad-
casting sensitive matter con-
cerning the child. They must
also seek parental consent
before broadcasting informa-
tion about, or identifying, a
child unless there are excep-
tional circumstances or an

identifiable public interest
reason not to do so.

• The introduction of a dual
classification system, under
which films are classified un-
der the Office of Film and
Literature Classification
Guidelines. Other television
programming continues to be
classified under the slightly
modified television classifi-
cation guidelines.

• Licensees must have adequate
procedures to enable the
timely and accurate broad-
cast of emergency informa-
tion to the licensed
community.

• Licensees may, to a limited
extent, make up advertising
when they have broadcast
extended coverage of a ma-
jor news story or public event
with reduced amounts of ad-
vertising. Licensees can also
make up advertising on the
same day if sporting events
are broadcast live with a re-
duced amount of advertis-
ing.

• Clarifiation of the provisions
for directly advertising alco-
hol during for live simulcasts
of sporting events across mul-
tiple time zones, and sport-
ing events broadcast on delay
for contractual reasons in the
licence area where the event
is held (otherwise known as
a ‘delay against the gate’).

What’s new in the code?
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