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ABA investigations 1996–2004

Breaches of the Commercial Television Industry Code of Practice, by issue

From 1 July 1996–30 June 2004, the ABA conducted 308
investigations in which breaches of the Commercial Television
Industry Code of Practice were found. The number of breaches
in any one year peaked at 57 in 1998–99 and 1999–2000,
compared with  15 in 2003–04.
In the eight years, the top six breach issues were complaint

handling (26.6 per cent), classification / other (17.9 per cent),

bias / inaccuracy / fairness (12.3 per cent), violence (11.4 per
cent), non-program matter (10.7 per cent) and sex / nudity (8.4
per cent). In 2003–04, highest number of code breaches related
to violence on television, constituting 40 per cent of breach
findings.

Table 2 The top six breach issues 1996–2004

Table 1 Breaches by issue: 1996 – 2004

1996–97 1997–98 1998–99 1999–00 2000–01 2001–02 2002–03 2003–04 Total

Issue No. % No. % No. % No. % No. % No. % No. % No. % No. %

Sex/Nudity 1 6.3 9 23.7 3 5.3 7 12.3 3 5.4 0 0.0 3 8.6 0 0.0 26 8.4

Offensive language 0 0.0 0 0.0 0 0.0 1 1.8 1 1.8 0 0.0 0 0.0 0 0.0 2 0.6

Violence 0 0.0 1 2.6 1 1.8 7 12.3 9 16.1 5 14.7 6 17.1 6 40.0 35 11.4

Suicide 0 0.0 1 2.6 0 0.0 0 0.0 1 1.8 0 0.0 1 2.9 0 0.0 3 1.0

Drug use 0 0.0 0 0.0 0 0.0 1 1.8 0 0.0 0 0.0 1 2.9 0 0.0 2 0.6

Classification, other 4 25.0 13 34.2 6 10.5 9 15.8 8 14.3 3 8.8 11 31.4 1 6.7 55 17.9

Bias/Inaccuracy/

  Fairness 2 12.5 6 15.8 1 1.8 5 8.8 6 10.7 8 23.5 5 14.3 5 33.3 38 12.3

Failure to correct

  errors of fact 0 0.0 0 0.0 0 0.0 2 3.5 1 1.8 3 8.8 0 0.0 0 0.0 6 1.9

Privacy 1 6.3 2 5.3 0 0.0 3 5.3 3 5.4 3 8.8 4 11.4 0 0.0 16 5.2

Unfair identification

  of individuals 0 0.0 0 0.0 0 0.0 0 0.0 0 0.0 2 5.9 1 2.9 1 6.7 4 1.3

Grief and trauma 0 0.0 1 2.6 0 0.0 0 0.0 0 0.0 0 0.0 0 0.0 0 0.0 1 0.3

NPM – Content* 1 6.3 0 0.0 0 0.0 0 0.0 1 1.8 0 0.0 0 0.0 0 0.0 2 0.6

NPM – Amount* 0 0.0 0 0.0 32 56.1 1 1.8 0 0.0 0 0.0 0 0.0 0 0.0 33 10.7

Host selling 2 12.5 0 0.0 0 0.0 1 1.8 0 0.0 0 0.0 0 0.0 0 0.0 3 1.0

Complaint handling 5 31.3 5 13.2 14 24.6 20 35.1 23 41.1 10 29.4 3 8.6 2 13.3 82 26.6

TOTAL 16 100.0 38 100.0 57 100.0 57 100.0 56 100.0 34100.0 35 100.0 15100.0 308 100.0

Source: ABA investigations database

*NPM = Non-program matter, includes advertisements, program promotions and station promotions.

Table 3 The top five breach issues in 2003–04
Issue No. %

1 Violence 6 40

2 Bias / inaccuracy / fairness 5 33.3

3 Complaint handling 2 13.3

4 Classification / other 1 6.7

5 Unfair identification of individuals 1 6.7

Issue No. %

1 Complaint handling 82 26.6

2 Classification / other  55 17.9

3 Bias / inaccuracy / fairness 38 12.3

4 Violence 35 11.4

5 NPM – amount 33 10.7

6 Sex / Nudity 26 8.4


	I N T H E N E W S
	Regional television exceeds local content quotas
	Radio FiveAA breaches disclosure and compliance rules
	New community radio licences: 
	Lismore
	Lithgow
	Roxby Downs
	Swan Hill

	Community television code of practice registered
	Revised commercial radio codes of practice registered
	Ways for parents to keep their children safe in the Internet
	ABA recommendations for safer Internet for children
	Recent ABA planning decisions
	New radio services for far north Queensland
	Deepwater and Glen Innes community radio services
	Current analog TV channels confirmed for remoate central and eastern Australia


	N e w s U p d a t e
	Commercial FM radio service proposed for Launceston
	New radio services proposed for the Nowra area
	and for Perth

	Proposal to allow 4BC Brisbane to day/night power switch
	Applications invited for new community radio licences 
	for Mount Beauty ...
	Charleville ...
	... and Alice Springs

	Channels for digital television repeater services in South East Queensland
	Proposed changes to radio services in Albury
	New on the web (www.aba.gov.au)
	C and P programs

	ABA investigations 1996–2004
	Breaches of the Commercial Television Industry Code of Practice, by issue
	WIN 9 Southern NSW
	ATV 10 Melbourne
	GTV 9 Melbourne
	HSV 7 Melbourne
	TVQ 10 Brisbane

	International broadcast & media briefs
	Conference diary

