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INVESTIGATI    NS

Callsign	P rogram/	S ubstance of complaint	C ode/licence condition CONSIDERED
	 advertisement/issue	  

ABN Northern 
New South Wales

Lateline Anti-US President bias. Impartiality, balance in viewpoints

ABT Tasmania The 7:30 Report Item about fixed-term elections was false, biased and 
misrepresented the situation.

Factual accuracy; impartiality

ABC RADIO

3ABCFM Albury Morning Program Inaccuracy in an interview. Factual accuracy

SBS TELEVISION

SBS Faust M-rated program featuring nudity broadcast during a PG time 
zone

Nudity; departing from time zone requirements

investigations terminated
COMMERCIAL TELEVISION

New South Wales

CBN Southern New 
South Wales

Channel Seven News Lack of captioning in digital channel. Complaint withdrawn—technical reason given

QUEENSLAND

TVQ Regional 
Queensland

N/A Failure to respond to complaint within 60 days. Complaints handling—complaint withdrawn 

Western Australia

WOW Remote & 
Regional Western 
Australia

Big Brother Uncut Offensive program matter. Language; sex/nudity

Commercial radio

Victoria

3AW Melbourne Drive Offensive statements made by presenter. Investigation terminated

community radio

New South Wales

2OOO N/A Untagged sponsorship announcements Complaint withdrawn

*Potential breach of a licence condition or the Broadcasting Services Act 1992. All other potential breaches were of a code of practice.

Complaint handling by 
commercial television 
stations
JULY TO SEPTEMBER 2005

The Commercial Television Industry Code of 
Practice 2004 requires each commercial television 
broadcaster to report to FreeTV Australia, within 15 
working days of the end of each quarter, the number 
and substance of written complaints alleging 
specific breaches of the code. FreeTV Australia 
provides a consolidated report to ACMA.

Commercial television stations 
reported 376 written complaints 
about matters covered by 
the code of practice in the 
third quarter of 2005. This is 
5.3 per cent less than the 397 
complaints reported in the 
previous quarter.

COMPLAINTS UPHELD 
In 10 instances this quarter, the 
station agreed that a complaint 
identified a breach of the code, 
compared with five upheld 
complaints in the previous 
quarter. The 10 instances related 
to eight broadcast items. 
Network Ten upheld the 
following complaints.
•	 Two complaints; about the 

violence in the program 
Monk (Southern Cross Ten). 

Although network classifiers 
requested changes to an 
episode of Monk to allow 
it to be broadcast in the 
PG time zone, a technical 
oversight resulted in an 
unedited version of the 
program being broadcast. 

•	 Two complaints; about 
an inappropriately placed 
advertisement shown during 
The Simpsons (Southern 
Cross Ten Northern NSW). 
Network Ten said that the 
advertisement, which was 
classified S, was placed 
inappropriately as a result of 
human error. 

•	 Two complaints; about 
an inappropriately placed 
advertisement for One Stop 
Entertainment ‘Maximum 

Bass’, shown during The 
Simpsons (Southern Cross 
Ten Victoria). Network Ten 
agreed that the M classified 
advertisement, was 
inappropriately placed  as a 
result of human error. 

•	 One complaint; about 
the placement of a 
program promotion for 
House shown during The 
Simpsons (Southern Cross 
Ten Victoria). Due to an 
administrative timing 
mistake, Network Ten 
provided the promotion to 
Southern Cross before the 
classification was finalised. 
This resulted in the program 
promotion being shown at 
the wrong time by Southern 
Cross before Network Ten 

advised Southern Cross of 
the correct classification.

•	 One complaint; about the 
inappropriate placement of 
a commercial shown during 
Cheez TV (Southern Cross 
Ten Victoria). Network Ten 
agreed the advertisement 
was inappropriately placed 
as a result of human error

•	 One complaint; about 
coarse language in a video 
clip shown on Video Hits 
(Network Ten). An unedited 
version of the video clip 
was shown as a result of 
human error.

•	 One complaint; about an 
inappropriately placed 
commercial shown during 
Ten News (Southern Cross 
Ten). Network Ten agreed 
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