predictable element of printing, more
so than being online. The hard copy
is a hard slog and I will continue it for
onemore yearthenreassess its worth.
At the moment I still think it vital that
women can read about the sorts of
things we publishifthey are not online

CU: 1Is there money to be made
from such a venture? Do you ex-
pect to retire young to a tropical
island while your empire works
for you?

RX: I wish!!! No truly, I do want
some financial kickback from the
project. I dream of tropical holidays
or swooshing down the slopes in
Colorado.I'work hard on geekgirl ...1
haven'tmadealotof moneyyet-alot
of people forget that I am paying for
them to access the Web site and the
hard copy always costs me money. I
know most diy publishers are in the
same boat. To continue, we will have
to make some money out of advertis-
ing nextyear,somethingIdidn't want
to do but it’s inevitable given the fact
that viable alternatives, such as digi-
cash and e-money have not been
successfully implemented.

CU: Would you advise other
Australians to get into online

publishing?

RX: Dependsonhow seriouslythey
want to produce. It's such hard work.
You haveto rely on your own energy
and commitment. It's hard to pay
people, and find the time to do eve-
rything that needs to be done and I
mean the extras. Such as publicity,
marketing, printing, distribution, ar-
chiving, updating, advertising, the list
goes on. If you are serious and want
between 73,000-94,000 hits a week
which we get, then you have to be
visible, you have to get the message
out that you are there. I think every-
one should publish online, but it’s
getting harder and harder to make
money out of itunless you have some
traditional commercial instinct and
drive and you recruit a lot of help
from supporters.

CU: What sort of reaction have

you had from the mainstream
media? Do they regard geekgirl
as a threat ? '

RX:- Themainstreamloves geekgirl.
I guessthey realise that geekgirl is my
baby and that although I disdain the
mainstream forits superficialities and
down right boringness, we rely on
each other. I havealsoworked forthe
mainstream as a writer and radio pro-
ducer, so I know how it works and
it's so crusty! I don't think the main-
stream find geekgirl threatening be-
cause they work out ways to appro-
priate and eviscerate it. It doesn’t
worry me, I rely on them for some
good ol fashion push and they rely
on me to be slightly radical and pro-
vide copy.

CU: Is the feminist bent of
geekgirl a help or a hindrance?
How do international readers re-
spond?

RX: Well feminism is the core. If
you don'tlike it don't read it. I guess
Iunintentionally buffer the hard core
stuff by putting some fluffies around
it, butanyone would haveto be a fool
to not realise what we are on about.
I think feminism is fashionable,
geekgirl has made it fashionable so
even those never exposed to the is-
sues or topics we raise will be enticed
by the content. As for preaching to
the converted, I think we have re-
vamped andredesigned waysto make
feminism fun. Many, many people
visiting the site are on the look out for
a good feminist read or they might
take some of the material to support
their own causes/cases. It's also an
invaluable archive foracademics and
students. The international reader is
kind of sophisticated at the same time
fickle. If they don't like it they'll move
on. So far we are going okay. U

Geekgirl is produced quarterly and can be
accessed on the World Wide Web at: http://
www.geekgirl.com.au or in hard copy form
by writingto: geekgirl, PO Box 759 Newtown,
NSW 2042. Cost: $28 for four issues.
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A cybercino &
an e-mail, please
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Just when you thought it was safe to sip
your cafe latte relaxing to hit songs of the
past at your local cafe - bang - a cyber
collision- the information superhighway
is downloading next to your croissant
and coffee! A latte with a chip - internet
access across the laminated table top.
You canbrowse, sip and surf, connect to
local newsgroups, and chat on line to
other cybernet junkies all at a click of the
wrist. CU decided to explore this new
cafe scene and see how many megabytes
we could consumer in an hour.

The Internet cafe - ‘Well Connected’
in Sydney’s Glebe Point Road is out there
inthe new fashion of internet cafes world-
wide. The owner, John Woolford, a ‘had
enough’ corporate computer technolo-
gist, decided it was time to enter the
world of cybercinos. Postmodern meets
technofunk, with coloured images from
cyberspace splashing the walls. Four-
teen neat modular work stations are cus-
tom-designedtoinvite the novice internet
user to spend time tracking a path across
information networks while sipping on a
cybersmoothie.

Not at all what you would call a cafe
or a modular office space. It seems to be
stuck somewhere between. It's a whole
newexperience finding oneselfata desk-
topina casual cafe space e-mailing friends
inNew York or deeply involvedinanon-
line IRC - internet relay chat.

Travellers are the most frequentusers
of cybercafes, droppingin to e-mail fam-
ily and friends. The cafes house e-mail
postoffice boxes foraround $5 per month
and online charges amount to $12 per
hour or $1 per 5 minutes. Users are a mix
of unistudents and non-computers users
wanting to understand the information
superhighway hype.

‘Well Connected’ undertook a study
of its users after 13 weeks of operation
and found that women predominate in
this environment. They tended touse the
Internet for researching issues and ex-
changing information about inner city
living using the online Internet relay chat
forums. Women were found to be the
major users of newsgroups. Boys using
the space tended to gravitate more to-
wards computer games.Q Amanda Buit
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