0z content hot
potato dropped

he hottest potato of the ABA’s draft Australian
content standard - allowing the networks to
count ABC and SBS produced drama and kids’
drama towards their Australian content quotas -
has been unceremoniously dropped.

A statement released by the ABA on 8 August headed
off a torrent of criticism of the plan spearheaded by the
Screen Producers’ Association of Australia (SPAA), the
Media, Entertainment and Arts Alliance (MEAA), the Aus-
tralian Film Finance Corporation, the Australian Film
Commission, the Australian Writers’ Guild and the Aus-
tralian Screen Directors’ Association.

. Inthe statement, ABA chairman Peter Webb said it had
become clear that those opposed to the ABC/SBS issue
‘are very fearful of its capacity to dilute the drama quota,
while those supporting it feel it will be of limited benefit.'

According to Kylie Burke, a research officer for SPAA,
had the ABC/SBS proposal gone ahead, the equivalent of
a commercial network’s annual quota of Australian drama
would have been cut out of the industry.

'This would have savaged the industry,' she said.

In a joint letter to the ABA, all the organisations
representing Australian writers, actors, and screen pro-
ducerswarned thatthe proposal posed anunprecedented
threat to the level and quality of Australian drama.

'The ABA’s decision to treat ABC, SBS and pay TV
repeats as quota eligible is at odds with the Government’s
unequivocal commitment as outlined in Creative Nation
to promote an Australian presence in this influential
broadcasting medium,' the letter stated.

The organisations were quick to point out that the
ABA’s own recently released report on the finances of the
commercial TV industry showed a $343 million profit for
thelastfinancial year while the commercials’ spending on
Australian programs appeared to be dropping - (1993-94
figures showed a drop of more than 9 per cent).

Other changes to the draft standard include:

e dropping the inclusion of sketch comedies from the
definition of an Australian drama program;

¢ allowing feature films to be shown on free-to-air TV
and earn first run points even if they have been previously
shown on pay TV;

¢ changingthetimes at which children’s programming
finishes in the mornings and starts in the afternoons to
allow for school starting and finishing times in different
states. U
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