dustry code and the commercial in-
dustry's Australian Music Perform-
ance Committee (AMPCOM). While
the old mandatory quota probably
had a positive impact when first in-
troduced - for instance, by providing
an incentive for record companies to
record local acts - the same cannot be
said of any of the subsequent at-
temptstorevise oraugmentthe quota.
So although the encouragement of
Australian identity, cultural diversity
and innovative programming remain
broadcasting policy objectives, pro-
gram regulation, whether imposed
or industry determined, seems un-
likely toassist inachieving these ends.
The answer seems to lie with struc-
tural regulation, which, in this con-
text, means the licensing of stations
programming new music for younger
audiences.

HITZ was criticised for not play-
ing the same amount of Australian
music as its commercial rivals. But
HITZ was dealing with a sector of the
record industry in this country that
was underdeveloped precisely be-
cause of the programming policies of
commercial radio. HITZ gave that
sector a major boost and provided
considerable support to local acts
through airplay, performer inter-

views, publicity for venues and inde-
pendent releases.

Popular music policy

HITZ began transmitting just as the
government released its latest report
on the music industry. The Music
Industry Advisory Council (MIAC)
had established an Export Focus
Group (EFG) to examine the export
potential of the local music industry.
Its report identified radio as one of
two major problem areas:

'The EFG considers that the majority
of commercial radio stations do not
back new Australian talent, with many
radio stations recycling old Austral-
ianand international music ina “clas-
sic hits” format. Good airplay and
record sales in Australia are a precur-
sor for gaining domestic success,
which is an integral component of
achieving international success'.

If this sounds familiar it is because
it echoes a string of other reports and
journalistic accounts, including the
Price Waterhouse economic profile
of the music industry, the AUSMUSIC
Stayin’ Alive project on the live mu-
sic scene, and Lesley Sly’s interviews
with key industry playersin The Power

and the Passion.

The most simple and effective way
to stimulate the musical interests of
the young, expose new talent and
generate export income is to license
HITZ-type stations. This form of gov-
ernmentaction should notattract criti-
cisms of subsidisation, protectionism
or anachronism, since such stations
would not distort the market but de-
velop one. Rather than staging nos-
talgic indulgences with musical ar-
chives, these stations would be
uniquely hospitable to new genres
and technological modes of popular
music making.

Conclusion

AUSMUSIC argued that the Minister
should either exercise his power un-
der clause 84(1) of the Act and direct
the ABA to give priority to the alloca-
tion of broadcasting services band li-
cences to community youth/new
music stations on the HITZ model, or,
if reluctant to do this, advise the ABA
that such an allocation would sub-
stantially further the range of govern-
ment policy objectives. AUSMUSIC
suggested that the government had a
unique opportunity to promote
broadcasting diversity, stimulate local
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