
Television

Global villages
he editors of New Patterns 
in Global Television: Periph
eral Vision, seek to offer 'a 
series of timely overviews 

of the major regions of television 
production and distribution beyond 
the m etropolitan centres of the North 
Atlantic region'. Their book  is a series 
of case studies of very different tel
evision systems and cultures - Sinclair 
on Mexico, Brazil and  the Latin World; 
M an ju n a th  P e n d a k u r , R adha 
Subramanyam, Manas Ray and  Jacka 
on India; Hussein Amin on Egypt and 
the Arab World; Joseph  Man Chan on 
G reater China; Paul A ttallah on 
Canada; Cunningham  and Jacka on 
Australia.

They begin w ith a couple of straw 
men: on the one hand, the theorists 
of cultural imperialism - the political 
economists; on the other, those of 
post-m odernism  - the reception ana
lysts, w ho have 'tended to valorise 
the fractured cultural m eanings of all 
images and goods and to conflate the 
actual processes by w hich they are 
p ro d u ced , d is tr ib u ted  an d  c o n 
sumed'.

In place of these perspectives, the 
editors propose 'a theory of the mid
dle range'. To speak sensibly about 
the globalisation of media, they ar
gue, one should not so m uch reject 
the old approaches as undertake all 
of them  sim ultaneously - in this case, 
by addressing both the structures of 
major international television trade 
markets and the dynamics of viewer 
reception, the latter being governed 
by the cultural identities of audiences 
and, according to Silj, the 'sedim en
tation of other social practices'. This 
the authors take to include 'the in
dustrial and institutional conditions 
prevailing prior to any audience see
ing any foreign program '.

Of particular interest to the au
thors are the 'imagined com m unities 
of speakers of the same language and

participants in similar cultures w hich 
form the geolinguistic regions ex
ploited by media entrepreneurs, es
pecially the diasporic communities 
of emigres on distant continents'. 
From their analysis of these com m u
nities, a thesis is developed - the 
'geolinguistic region hypothesis' - 
which proposes that 'export markets 
will develop amongst countries which 
share a similar language and culture'.

The origins of television in each of 
the countries analysed gives some 
hints of the differences in their televi
sion systems and cultures. Television 
came to India as a pilot UNESCO- 
sponsored  educational project; to 
Mexico w ith the lobbying of an inter
national pressure  g roup  of Latin 
American radio netw ork owners with 
US links, founded in Mexico in 1946 
to foster the commercial m odel of 
broadcasting and to minimise gov
ernm ent regulation throughout the 
region. Television arrived in Canada 
well before Canada had television: a 
year before the CBC started broad
casting in 1952, there w ere 146,000 
te lev is ion  C anad ian  h o u se h o ld s  
watching American television. Tel
evision came to Australia for the Mel
bourne Olympics.

One of this book's real fascinations 
is its exposure not just of w hat it

regards as 'peripheral' cultures but of 
peripheries w ithin cultures - India, 
living in two centuries; dualist Canada, 
living, in Hugh MacLennan's words, 
in its 'two solitudes'. The comm on 
cultural interests and needs under
pinning the 'geolinguistic region hy
pothesis' are often contested by the 
diversity of potentially unifying cul
tures. Hong Kong's capitalist triumph 
does not plead for integration with 
the PRC; over 90% of Muslim and 
Sikh Indians believe the Hindu dom i
nance of Indian television does not 
adequately reflect their ow n religions, 
customs and practices.

In a book which reveals the in
creasing heterogeneity of world tel
evision, an interesting feature is the 
divergence of views held by the con
tributing authors about the cultural 
future of local television systems. For 
Paul Attallah, 'Right now, Canadian 
tele vision... has never been  better, or 
luckier'. For Joseph Man Chan, 'if 
internal com petition is allowed to 
work, television program s made in 
China will sooner or later m easure up 
to the com petitiveness of its neigh
bours in Hong Kong and  Taiwan, 
and 'the television production  of 
Greater China will be of higher qual
ity and better able to com pete with 
the West'. 'On balance', Hussein Amin 
thinks, 'international television net
works offer great opportunities for 
political, economic, social and cul
tural developm ent in the Arab re
gion'.

Yet the editors are m ore wary. 
John Sinclair rem inds us 'that the eco
nomic, political and cultural pow er 
attained by the Mexican Televisa and 
the Brazilian Globo is historical and 
contingent, and in this most recent 
stage, it appears that the 'Latin audio
visual space' which they have opened 
up across the globe is fast filling with 
new  com petitors w ho are not hin
dered by the same contradictions'.
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Cunningham  and  Jacka w orry that 
'the international m arket place of 
discrete program  trade is, unavoid
ab ly , a le v e llin g  a re n a , w h ile  
transborder television has before it 
the considerable challenge o f crea
tively overcom ing "cultural screens" 
as a central aspect of scheduling and 
marketing'.

The key oppositions for Austral
ia's cultural policy, they say, are no 
longer w hat D erm ody and Jacka, in 
The Screening o f  Australia, called 
Industry 1 (cultural nationalism , art 
cinema and social realism, govern
m ent pro tection) and  Industry  2 
(com m ercialism , international ap 
peal at all costs, H ollyw ood imita
tions) oppositions. They are now  
'largely betw een  forms of in terna
tionalism w hich advance local cul
tural developm ent and  those w hich 
do not'.

Sinclair, Jacka and  Cunningham  
are, for the most part, for those that 
do. And so, for that m atter, is their 
book. It's a look at the world, from 
here. The authors of this 'peripheral 
vision' suggest Australia offers the 
possibility of 'a m ore outw ard-look
ing and truly international vantage 
point' than som e of the 'self-absorp
tion w hich currently characterises 
most com m unication research in Eu
rope', and the 'traditional insularity 
of m ainstream  US w ork'.

This w ork is a collection of obser
vations, analyses and approaches 
about very different p laces and  their 
te le v is io n , a very  p o s t-m o d e rn  
project that deserves to be read in a 
very un-post-m odern w ay - from 
beginning to end.Q

New Patterns in Global Televi
sion: Peripheral Vision; ed ited  
J o h n  S in cla ir , E lizab eth  Jacka, 
Stuart C unningham ; OUP, O x
ford , 1996, 238 p p , RRP $A34.95.

This is an edited version of an address given 
by Jock Given at the launch of the book at the 
Victorian University of Technology.

Magnum Optus
O n 27 June 1996 at Darling Harbour 
in Sydney, the Prime Minister, Mr 
Howard, launched Optus' local te
lephony service. The service is the 
second to be delivered over the ca
ble network, following the introduc
tion of pay television in Septem ber
1995. Optus expects to have its net
w ork fully installed by the end of
1997.

Mr Howard w elcom ed Optus to 
the local telephony market, stating 
'the local tel
ephone call is 
an Australian 
institution - as 
Australian as 
the gum  leaf, 
a n d  p a r t ic i
pa ted  in the 
first com m er
cial local call 
over the net
w ork with the 
first subscrib- 
ersto the 'N ew  
Deal', Mr and 
Mrs Cox of Gordon. Mr How ard also 
w arned that those opposed  to the 
privatisation of Telstra should take 
heed  of the benefits of competition. 
The highlight of the launch, how 
ever, w as the announcem en t by 
O ptus Vision CEO Geoffrey Cousins 
that Optus' standard local call charge 
w ould  be 20 cents.

I 1 The New Deal

All O ptus local call custom ers will 
receive an O ptus 'O neTouch' hand
set, w hich they are encouraged  to 
rent. O ptus will issue a m onthly ac
count w ith the standard charge of 
$15.10 (com prising service charge, 
telephone rental and  wiring m ainte
nance). Customers taking the basic 
service and  w ishing to select addi

tional features - voicem ail, call wait
ing, three w ay call, call divert and 
speed  dial - will effectively pay 90 
cents for the first feature (m aking a 
package of $16.00 for the basic serv
ice plus one feature), then  betw een 
$2.50 and  $3.00 for additional fea
tures. A custom er selecting the basic 
service and  saying 'yes' to all options 
will pay a $26.50 m onthly fee.

By com parison, Telstra's stand
ard m onthly charge is $14.15. Call

d iv e r t  is 
c h a rg e d  at 
m obile serv
ice  ra te s , 
and the call 
w a itin g  fa
cility is p res
en tly  $3.00 
p e r  m o n th  
b u t from  
S e p te m b e r  
will be avail
able free of 
charge. The 
s t a n d a r d  

handset contains a speed  dial facil
ity (up  to 10 num bers) at no  addi
tional charge . It d o es  n o t offer 
voicem ail or th ree w ay call facilities 
for residential custom ers. Telstra's 
accounts are issued  every  th ree  
m onths (by default), or every m onth 
or tw o m onths, if requested .

Although O ptus can now  offer 
potential subscribers the attraction 
of a single account for bo th  local and 
long distance te lephone  calls, it was 
not able to offer num ber portability 
- also recognised as an im pedim ent 
to churn - in time for the launch. 
Telstra's engineers are apparently  
hard at w ork on  the problem . In the 
m eantim e, callers to  the form er 
num ber of an O ptus subscriber will 
be inform ed of the new  num ber by a 
recorded m e ssa g e s
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