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A n opportun ity , recen tly  cap ita lised  on by the State 
L ib rary  of V ic to r ia 's  lib ra riesv ic to r ia  program , w ill 
offer all libraries, for the first tim e, a regular snapshot 

of A ustra lian s ' percep tions tow ards, and usage of, p u b lic  
lib raries. This has been a ch ieved  through negotiating  the 
inc lu s ion  of several lib rary-specific  questions into 
Austra liaScan  —  a cultural m onitor conducted  ann u a lly  by 
Q uan tum  M arket Research.

A ustra liaScan  is based on in-depth interview s and group 
discussions w ith  a random ly selected, representative sam ple 
of 2000 adult Australians.

The results from the latest round of research , as c o n 
ducted late last year, and to be published in a future edition 
of inCite, report on:

• current holdings of library m em bership cards through
out Australia;

• freq u en cy  of use (and purpose of use) of lib raries 
throughout Australia;

• leve ls of satisfaction w ith  services offered at libraries 
throughout Australia; and

• characteristics of lib rary users and non-users.

Importantly, these measures w ill now  be collected and ana
lysed every year, so trends in perceptions and usage of public 
libraries by Australians can be monitored into the future.

About librariesvictoria...
The librariesvictoria program com m enced  in 1998 to give the 
Victorian Pub lic  Library Network a com m on identity and plat
form from w h ich  to conduct statewide marketing and promo
tional activities. The program is supported by the State Library 
of V ictoria on behalf of the V ictorian  Pub lic  Library Network.

The in c lu s io n  of lib ra ry-spec ific  questions into 
AustraliaScan is just one tactic in a 12-month marketing strat
egy recen tly  d eve lo p ed  for lib ra r ie sv ic to r ia  by S tan ley  & 
M ilfo rd , an independ en t m arketing  and  com m u n ica tio ns  
consu ltancy.

O ther tactics inc lude  negotiating an estimated $500 000 
w orth  of co m m u n ity  se rv ice  ann o u ncem en ts  to prom ote 
lib raries on te lev is io n  and radio, and  in new spapers, and 
estab lish ing  a s ta tew id e  1300 num b er (1300 362 962) 
and w ebs ite  (lo ca ted  at h ttp ://w w w .lib ra riesv ic to ria .n e t). 
lib ra riesv ic to ria  a lso  has an annua l p resence at the Royal 
M elbourne Show , and has produced  a range of m erchandise 
to help  lib raries p rom ote them se lves lo c a lly  (in c lu d in g  
posters and w a ll height charts for ch ild ren ).

For more information about librariesvictoria, contact FHeather 
Phillips, convenor of the librariesvictoria Steering Committee, on 
03 9784 1020 ore-m ail heather.phillips@frankston.vic.gov.au.

C on tact R ich a rd  H ill on 03 9826 5829 or e-mail 
richard@ stan leym ilfo rd .com .au  for m ore inform ation about 
this research. b

[ h t tp :/ /w w w .g lo b a lb o o ks in p r in t .co m  ] 

IS N O W L I V E

This web site contains 5.6 million 
records from the US, UK and Canada. 
Enhanced bibliographic listings include 
full text reviews. It has both a quick 
search and advanced search to allow 
users to perform the most complex of 
bibliographic searches. 
globalbooksinprint.com also features 
stock availably for B&T Ingrams, 
N A C SC O RP  and other US wholesalers.

For a free trial visit 
www.globalbooksinprint.com 
and click on the 'free trial' hyperlink 
or contact D W  Thorpe. 
Booksellers/publishers contact 
Michael Shaw on tel (03) 9245-7396; 
libraries contact
Hugh Forster on tel (03) 9245-7376.

H  L ink: http: / / w v  .glotxlbookt Inpr Int .ocm/qlob* Ibookt inpr tnr/qlob* ld»fm H «ip~

April 2001 / / / 13

http://www.librariesvictoria.net
mailto:heather.phillips@frankston.vic.gov.au
mailto:richard@stanleymilford.com.au
http://www.globalbooksinprint.com
http://www.globalbooksinprint.com

